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ABSTRACT

The general purpose of the present study was to investigate
the effect of relationship quality on the presence, media and
purchasing behavior of fans of Iran's premier football league
teams. The current research was a descriptive research of the
correlation type. The statistical sample was the fans of the
Premier Football League of Iran 1399-1400 season, who were
selected by proportional sampling method. In this research,
the relationship quality, attendance, media and shopping
questionnaires of Kim et al. (2011) were used. The results
showed that the quality of the relationship with regression
coefficients of 0.63, 0.57 and 0.65 and critical ratios of 18.48,
16.97 and 17.72 respectively on the behavior of buying
goods, media and attendance at the stadium of League fans.
Iran's top football has a significant positive effect.
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